


Monthly Users

5,663
 -0.4%

Monthly New Users

5,545
 7.8%

Monthly Page Views

9,101
 2.0%

WEBSITE TRAFFIC

Year Over Year Total Users

google / organic
(direct) / (none)
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scripps_wtkr / facebook
m.facebook.com / referral
wtkr / (not set)
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yorkcounty.gov / referral
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others
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Tra�c Sources

Feb 1, 2021 - Feb 28, 2021

NOTES & ANALYSIS

February showed another series of increases
in our Monthly New Users and Monthly Page
Views. We did see a slight drop in Monthly
Users. Though we did not see as signi�cant an
increase as January, this steady growth shows
how we are successfully directing our web
tra�c.

___________________________________________

Our Google and direct tra�c remained our two biggest
drivers to the site, followed by our PPC/wtkr sources. We
will continue to keep an eye on what drives our site tra�c.
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Top Pages Pageviews % Δ

/ 579 -6.8%

/campaign/what-not-to… 430 532.4%

/gtk-gtd/recycling-look… 341 -43.8%

/events-happenings/ 339 21.5%

/programs/great-ameri… 328 285.9%

/disposable-diaper-liner… 244 -15.9%

/gtk-gtd/recycling-look… 219 -60.8%

/gtk-gtd/lawn-garden-b… 181 31.2%

/gtk-gtd/electronics-rec… 162 -27.0%

/gtk-gtd/illegal-dumpin… 140 -7.3%

▼ Avg. Session Duration

00:00:51
 -21.4%

Pages / Session

1.41
 -5.7%

111 914914914

City Visits

Virginia Beach 1,055

Chesapeake 439

Norfolk 393

Newport News 360

(not set) 332

▼

mobile
desktop
tablet

42.1%

54.8%

NOTES & ANALYSIS

In February, we saw dramatic increases in tra�c to
our What Not To Flush campaign page (which was
supported by a two-week paid media buy), as well as
our Great American Cleanup page. 

Our mobile-to-desktop ratio has remained consistent
for the �rst few months of 2021, with mobile beating
out desktop by about 10 to 12%. 

WEBSITE ENGAGEMENT Feb 1, 2021 - Feb 28, 2021



Post Engagement
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Total Page Followers
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NOTES & ANALYSIS

Total Page followers

SOCIAL MEDIA / Facebook
May include Organic & Paid Tra�c

Reach

Mar 1, 2020
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Campaign Name Starts Ends Reach Impressions Total Engagements Engagement Rate

1. ASK: 02 Week 1 Post 2 Feb 4, 2021 Feb 24, 2021 52,880 76,817 12 0.02%

2. ASK: 02 Week 2 Post 2 Feb 1, 2021 Feb 28, 2021 51,152 73,287 7 0.01%

3. ASK: 02 Week 3 Post 1 Feb 15, 2021 Feb 28, 2021 21,670 27,227 7 0.03%

4. ASK: 02 Week 1 post 1 Feb 1, 2021 Feb 20, 2021 51,343 72,712 5 0.01%

5. ASK: 02 Week 2 Post 3 Feb 11, 2021 Feb 28, 2021 45,601 64,914 5 0.01%

6. ASK: 02 Week 3 Post 2 Feb 16, 2021 Feb 28, 2021 52,256 63,490 2 +0%

7. ASK: 02 Week 2 Post 1 Feb 9, 2021 Feb 28, 2021 45,567 65,641 2 +0%

…

NOTES & ANALYSIS

Our Facebook and Instagram ads reached over 320K users during February. (Compare this to the 323k users reached during
January.) February had seven ads running throughout the month.

Feb 1, 2021 - Feb 28, 2021SOCIAL MEDIA / Facebook
Paid Media Results 





Colu… Campaign Name Starts Ends Reach Impressions Total Engagements Engagement Rate

1. 7 ASK: What Not To Flush Apr 1, 2020 Apr 30, 2020 89,355 257,866 515 0.2%

2. 8 ASK: VOW/DWW May 1, 2020 May 31, 2020 215,552 466,867 488 0.1%

3. 9 ASK: Pet Waste Poo-Em Jun 1, 2020 Jun 30, 2020 232,576 466,266 696 0.15%

4. 10 ASK: 2020 07 Week 5 Post 3 Jul 27, 2020 Jul 31, 2020 50,693 50,693 145 0.29%

5. 11 ASK: 2020 07 Week 2 Post 1 Jul 8, 2020 Jul 12, 2020 49,975 49,975 52 0.1%

6. 12 ASK: 2020 07 Week 4 Post 3 Jul 24, 2020 Jul 28, 2020 53,849 53,849 183 0.34%

7. 13 ASK: 2020 07 Week 1 Post 3 Jul 3, 2020 Jul 7, 2020 59,456 59,610 110 0.18%

8. 14 ASK: 2020 07 Week 2 Post 3 Jul 1, 2020 Jul 14, 2020 44,581 44,581 67 0.15%

9. 15 ASK: 2020 07 Week 4 Post 1 Jul 31, 2020 Jul 26, 2020 49,672 49,672 154 0.31%

10 16 ASK: 2020 07 Week 2 Post 2 Jul 9, 2020 Jul 13, 2020 57,168 572,214 186 0.03%

11 17 ASK: 2020 07 Week 3 Post 3 Jul 17, 2020 Jul 21, 2020 39,987 39,987 124 0.31%

12 18 ASK: 2020 07 Week 3 Post 1 Jul 15, 2020 Jul 19, 2020 49,841 49,841 156 0.31%

13 19 ASK: 2020 07 Week 3 Post 2 Jul 16, 2020 Jul 20, 2020 49,873 49,924 145 0.29%

14 20 ASK: 2020 07 Week 2 Post 3 Jul 10, 2020 Jul 14, 2020 44,474 44,474 76 0.17%

15 21 ASK: 2020 07 Week 1 Post 2 Jul 2, 2020 Jul 6, 2020 63,789 63,789 189 0.3%

16 22 ASK: 2020 07 Week 1 Post 1 Jul 1, 2020 Jul 5, 2020 51,520 52,176 168 0.32%

17 23 ASK: 2020 07 Week 5 Post 1 Jul 27, 2020 Jul 31, 2020 47,197 47,197 90 0.19%

18 24 ASK: 2020 07 Week 4 Post 2 Jul 23, 2020 Jul 27, 2020 56,431 56,521 166 0.29%

19 25 ASK: 2020 07 Week 4 Post 2 Jul 27, 2020 Jul 31, 2020 47,284 47,284 87 0.18%

20 26 ASK: 2020 08 Week 3 Post 1 Aug 17, 2020 Aug 21, 2020 42,072 42,127 9 0.02%

21 27 ASK: 2020 08 Week 2 Post 1 Aug 10, 2020 Aug 14, 2020 47,712 48,077 14 0.03%

22 28 ASK: 2020 08 Week 4 Post 3 Aug 26, 2020 Aug 31, 2020 46,296 46,402 15 0.03%

23 29 ASK: 2020 08 Week 3 Post 3 Aug 19, 2020 Aug 23, 2020 43,065 43,121 0 0%

24 30 ASK: 2020 08 Week 4 Post 2 Aug 25, 2020 Aug 30, 2020 44,344 44,687 22 0.05%

Jan 1, 2021 - Dec 31, 2021SOCIAL MEDIA / Facebook
Paid Media Results Year to Date



C… Campaign Name Starts Ends Reach Impressi… Total Engagements Engagement Rate

1. 25 ASK: 2020 07 Week 4 Post 2 Jul 27, 2020 Jul 31, 2020 47,284 47,284 87 0.18%

2. 26 ASK: 2020 08 Week 3 Post 1 Aug 17, 2020 Aug 21, 2020 42,072 42,127 9 0.02%

3. 27 ASK: 2020 08 Week 2 Post 1 Aug 10, 2020 Aug 14, 2020 47,712 48,077 14 0.03%

4. 28 ASK: 2020 08 Week 4 Post 3 Aug 26, 2020 Aug 31, 2020 46,296 46,402 15 0.03%

5. 29 ASK: 2020 08 Week 3 Post 3 Aug 19, 2020 Aug 23, 2020 43,065 43,121 0 0%

6. 30 ASK: 2020 08 Week 4 Post 2 Aug 25, 2020 Aug 30, 2020 44,344 44,687 22 0.05%

7. 31 ASK: 2020 08 Week 1 Post 3 Aug 5, 2020 Aug 9, 2020 46,543 46,543 20 0.04%

8. 32 ASK: 2020 09 TU2CU Aug 31, 2020 Sep 17, 2020 1,351 1,363 0 0%

9. 33 ASK: 2020 08 Week 2 Post 3 Aug 12, 2020 Aug 16, 2020 40,296 40,668 20 0.05%

10. 34 ASK: 2020 08 Week 3 Post 2 Aug 18, 2020 Aug 22, 2020 43,424 44,164 23 0.05%

11. 35 ASK: 2020 08 Week 1 Post 1 Aug 1, 2020 Aug 5, 2020 61,077 61,077 17 0.03%

12. 36 ASK: 2020 08 Week 2 Post 2 Aug 11, 2020 Aug 15, 2020 41,611 41,742 12 0.03%

13. 37 ASK: 2020 08 Week 4 Post 1 Aug 24, 2020 Aug 29, 2020 44,145 4,326 19 0.44%

14. 38 ASK: 2020 08 Week 1 Post 2 Aug 3, 2020 Aug 7, 2020 55,129 55,129 19 0.03%

15. 39 ASK: 2020 09 Lawn Care Sep 21, 2020 Sep 27, 2020 113,520 115,840 43 0.04%

16. 40 ASK: 2020 09 TU2CU Sep 1, 2020 Sep 18, 2020 167,618 241,551 160 0.07%

17. 41 ASK: 2020 10-B Lawn Care Oct 8, 2020 Oct 31, 2020 114,236 186,910 42 0.02%

18. 42 ASK: 2020 10-A IADWW Oct 1, 2020 Oct 18, 2020 134,467 182,848 7 +0%

19. 43 ASK: 2020 12 Week 1 Post 1 Nov 30, 2020 Dec 6, 2020 1,506 1,506 0 0%

20. 44 ASK: 2020 11 Week 2 post 1 Nov 11, 2020 Nov 30, 2020 104,857 158,268 16 0.01%

21. 45 ASK: 2020 12 Week 1 Post 2 Nov 30, 2020 Dec 6, 2020 null 2,430 1 0.04%

22. 46 ASK: 2020 11 Week 2 post 2 Nov 11, 2020 Nov 30, 2020 112,770 168,122 17 0.01%

23. 47 ASK 2020 12 Week 2 Post 1 Dec 7, 2020 Dec 13, 2020 47,199 47,425 26 0.05%

24. 48 ASK: 2020 12 Week 2 Post 2 Grease Grinch Dec 7, 2020 Dec 22, 2020 99,583 137,001 17 0.01%

Jan 1, 2021 - Dec 31, 2021SOCIAL MEDIA / Facebook
Paid Media Results Year to Date



C… Campaign Name Starts Ends Reach Impressi… Total Engagements Engagement Rate

1. 49 ASK: 2020 12 Week 1 Post 1 Nov 30, 2020 Dec 6, 2020 36,896 36,896 5 0.01%

2. 50 ASK: 2020 12 Week 1 Post 2 Nov 30, 2020 Dec 6, 2020 42,168 42,569 14 0.03%

3. 51 ASK: 2020 12 Week 3 Post 1 Dec 14, 2020 Dec 23, 2020 58,479 67,502 9 0.01%

4. 52 ASK: 2021 Week 2 Post 2 Jan 11, 2021 Jan 31, 2021 98,532 153,617 7 +0%

5. 53 ASK: 01 Week 2 Post 3 Jan 11, 2021 Jan 31, 2021 114,538 181,700 17 0.01%

6. 54 ASK 2021 1 Week 2 Post 1 Jan 11, 2021 Jan 31, 2021 110,443 171,202 8 +0%

7. 55 ASK: 02 Week 1 Post 2 Feb 4, 2021 Feb 24, 2021 52,880 76,817 12 0.02%

8. 56 ASK: 02 Week 2 Post 2 Feb 1, 2021 Feb 28, 2021 51,152 73,287 7 0.01%
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NOTES & ANALYSIS

In February, we gained 4
new followers.
_________________________

There were 12 organic
posts during February. The
post with the most
engagement was the post
from February 5th that
received 13 �I�R�K�E�K�I�Q�I�R�X�W. 

SOCIAL MEDIA / Instagram
May include Organic & Paid Tra�c
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